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•  ROSL is a non-profit private members’ 
organisation with 16,000 members.

•  ROSL is dedicated to championing 
international friendship and 
understanding throughout the 
Commonwealth and beyond. We’ve 
been bringing like-minded people 
together since our launch in 1910.

•  ROSL is dedicated to supporting  
artists and musicians across the 
Commonwealth to connect, collaborate 
and create. Their humanitarian projects 
benefit communities and change lives. 

•  ROSL has luxury clubhouse facilities in  
St James’s, London, and reciprocal  
links with clubs in more than  
90 countries worldwide.

•  The vibrant events calendar is  
packed with music, art, trips and talks 
in the clubhouse and at our branches.

ROSL Education Projects
•  ROSL members generously champion humanitarian 

and education projects working with marginalised 
communities where literacy levels are around 10%

•  Through our projects we help Himba students 
become teachers; support San communities in 
the Kalahari; develop enterprise projects in the 
Okavango and fund school bursaries in Kenya

ROSL ARTS
•  For over 60 years ROSL ARTS has developed a 

diverse portfolio of activities in music, visual arts, 
and literature. ROSL ARTS is devoted to the career 
development of talented young professional 
artists and musicians from the UK and the 
Commonwealth, and also presents readings and 
literary events at its central London headquarters. 

•  The principal ways in which ROSL ARTS supports 
artists and musicians is through the ROSL Annual 
Music Competition, ROSL Commonwealth Music 
Scholarships, and ROSL Commonwealth Visual 
Arts Scholarships. ROSL ARTS also provides 
performance and exhibition opportunities for its 
prizewinning artists and musicians early in their 
careers, and thus brings their work to the attention 
of the professional arts community, the media, and 
the general public. 

•  ROSL’s aim “to give service to the Commonwealth 
and humanity at large” includes “developing 
joint welfare projects for disadvantaged 
communities.” ROSL bye laws
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Geographical Profile

UK: 49% 

Australia: 21% 

New Zealand: 6% 

USA: 3% 

Canada: 1% 

Other: 20% 

Age Profile

18-39: 7%

40-59: 23%

60-79: 47%

79+: 23%

The Membership
•  Nearly a quarter of our members join through 

links with a partnership organisations; either 
cultural organisations such as the Friends of the 
RA, Friends of Covent Garden,National Trust  
or professional bodies such as The Law Society, 
RIBA and RICS.

•  Our members are professionals who frequently 
travel for business and pleasure 

•  Our members share a love of culture,  
history and music

•  With members from 96 countries worldwide 
the club has a truly international audience. 
The majority of current members are in early 
retirement but this does not deter them from 
travelling and seeing the world. Many of our 
members have lived or worked overseas, so travel 
is second nature to them and they continue to 
enjoy exploring new places. 

•  Members based in Australia, New Zealand 
and Canada visit during the summer, using the 
clubhouse as a base before joining tours and trips 
around the UK and Europe. 

•  Younger member programme of under 35s brings 
young professionals into the club for social and 
networking events. 

Overseas Journal
Professional, informative and highly valued by our 
membership, Overseas reflects ROSL’s international 
outlook and cultural interests. Each issue focuses 
on a current topic relevant to our club community, 
featuring insightful interviews and editorial from 
members and supporters such as our Vice-Patron 
HRH Princess Alexandra and previous Secretary 
General of the Commonwealth, Kamalesh Sharma. 
Regular features include updates on ROSL art, 
music and education projects, recommendations for 
things to see and do in the UK and the latest events 
and news from the clubhouses and ROSL’s global 
branches.

Demographics
Gender

Male: 50% / Female: 50%
18-39: 7%

40-59: 23%

79+: 23%

60-79: 47%

UK: 49%

Canada: 
1% 

USA: 3% 

Australia:  
21%

Other:  
20%

New 
Zealand: 
6% 



Mechanical specifications

File format
Proofs 
A hard-copy colour proof, generated from the 
file to be used, and to the final size, should 
accompany all ads supplied. The publisher will 
not accept responsibility for errors in output or 
positioning if a proof is not supplied.

PDFs 
Our preferred method of supply. PDFs must be 
produced to the PPA industry-standard format, 
“pass4press”, and flight checked. Details can be 
found on www.ppa.co.uk.

Applications 
We will only accept advertisements designed with 
the following professional software packages and 
produced to printing industry standards: Adobe 
InDesign, Adobe Illustrator, Adobe Photoshop.

Application files must be supplied with all 
supporting files, fonts (screen and printer), 
images etc. It is the responsibility of the sender 
to ensure all elements are included. 

All images must be high resolution to a 
minimum of 300 DPI. All colour must be CMYK, 
NOT RGB, Pantone or spot. Please DO NOT 
JPEG or compress any images within the file. 
Application-generated postscript or EPS files’ 
fonts must be embedded or outlined. 

All colour must be CMYK and all images must 
be to the correct size and resolution. TrueType 
fonts should be avoided. If bleed is required, 
ensure it is allowed for on the document. In 
Photoshop and other applications, do not 
embed any special colour profiles or ICC colour 
management settings.

Quarter Page  
121mm x 89mm

Half Page  
121mm x 183mm

Full Page 
Trim size: 280mm x 210mm

Bleed size: 286mm x 216mm
Type Area: 256mm x 186mm

Double Page Spread
Trim size: 280mm x 420mm

Bleed size: 286mm x 426mm
Type Area: 256mm x 396mm

Advertising Contact
Dee Jessup  I  The Media Sales House 
e: Rosl@themediasaleshouse.co.uk 
t: +44(0)20 3004 7201

MAGAZINE ISSUE ARTWORK DEADLINE INSERT DELIVERY DATE MAIL OUT DATE

March-May 2019 11 January 2019 11 February 2019 22 February 2019

June-August 2019 5 April 2019 10 May 2019 24 May 2019

September-November 2019 11 July 2019 9 August 2019 23 August 2019

December-February 2019/20 10 October 2019 8 November 2019 22 November 2019

Deadlines and Publication Dates

• 20% discount for a 2 series, 40% discount for a 4 series
• Inserts price upon request

AD SIZE PRICE

Double page spread £1600 +VAT

Outside back cover £1500 +VAT

Inside front cover £1400 +VAT

Full page colour £1200 +VAT

Half page colour £750 +VAT

Quarter page colour £450 +VAT 

Rate card
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